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Our Message

What Japan needs now is for us to take pride in our country. Since the post-war period, Japan has
continued to adopt Western-centric systems, resulting in the steady decline of various traditional
Japanese cultures. While there has been a growing interest in Japan’ s traditional culture and
industries in recent years, the designation of these practices as “traditions” has led to their gradual
disappearance from daily life.
Historically, since the days of the Silk Road, the Japanese have admired imported goods and services.
As times have changed, imported goods have become more accessible. In department stores and select
shops, it is common to see people purchasing foreign brands, even when they are more expensive than
Japanese products. On the other hand, at supermarkets, there is a tendency to buy Japanese products,
even if they are pricier. What accounts for this difference? It might be the education system itself. To
encourage people to choose high-value Japanese products, it is essential to cultivate fans of appealing
“items” and “brands.” We must build these values as a society.
While investing in cutting-edge science, technology, and Al is necessary for societal development,
people need mental richness to live fulfilling lives. Attractive products fulfill this need. If people were
satisfied with subscriptions, historical buildings and national treasures would surely not exist. What
Japan needs in the future is not merely products, but items that provide the joy of holding them, and
such joy cannot be established overnight.
This project aims to create such opportunities. Companies and artisans with unique skills and
techniques will work together to create new value. This is essential for survival in the global economy.
We hope for your cooperation in future efforts.
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Online Boutique

Head office/Showroom - KYOTO

Private Salon is Located at central
KYOTO

443-1, Shonin-cho, Higashiyama-ku,
Kyoto, JAPAN

instagram

Factory

Tanning: 325-2, Takagi, Handa-cho,
Himeji-city

Leather Item : Saga-isenokami cho
Ukyo-ku, Kyoto

KYOTO
Leather

The KYOTO Leather, launched in 2016, is a project that collaborates with workshops related to
Kyo-Yuzen and Nishijin textiles, traditional industries of Kyoto, and tanners from Himeji, Japan’s
largest leather-producing area. This project transforms the traditional cultural beauty, known as
"beauty of use" cultivated in Japan into leather materials to create a new brand.

Starting with the 1g of leather in cooperation with tanners, the material is built from scratch,
adjusting thickness, hardness, color paste, dyeing, and steaming. The leather undergoes various
processes, adapting its thickness and hardness for different uses—from clothing and bags to sofas
and furniture. Some leather is even made as thin as paper. The material features various colors and
patterns, such as Kyo-yuzen dyeing, Marbling, and gold and silver leaf processing of Nishijin. It
utilizes materials like pure gold, platinum, and silver, as well as plant-based dyes, including indigo.

KYOTO Leather is primarily made from by-products of Japanese beef, particularly those used for

Our mission is passing down artisans’ skills in traditional industries, creating employment, and

nurturing successors. We continually propose materials and items that feel closer to modern life

rather than traditional crafts like kimonos, and bringing them to shine on a new stage.

From 202 anded our activities beyond Kyoto, collaborating with the Ryukyu Bingata
Cooperative in Okinawa to build brands utilizing the dyeing techniques of "Ryukyu Bing d

undertaking various new initiatives.
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